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Learning and | University 1 - £/lIst year || 3 %2 COMMERCIAL LAW 2 = 1 /2nd year
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Learning and | LEARNING AND 1 - T /1st year THE BASICS OF DATA 3
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Club INTRODUCTION i* %7 7 OPERATIONS 3 = 7™ /2nd year
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()] e i7 5 ORGANIZATIONAL BEHAVIOR 3 = +/2nd year
ARTS APPRECIATION F 3 3 22 MANAGEMENT INFORMATION SYSTEM 3 = +/2nd year
AND INVENTION A ¥ ¥d 4 47 INDUSTRIAL DATA ANALYSIS 3 = */2nd year
2 IRARTT H %4 % g3 GREEN FINTECH 3 = }/2nd year
(T)GLOBAL OUTLOOK % g 4845 7 FINANCIAL INSTITUTION MANAGEMENT 3 - 7 /2nd year
o T Ak EEP(R) #F 4 INVESTMENTS 3 = 1 /3rd year
atpeedee | AT FUTURES STUDIES 22 i * 7274 PERSONAL FINANCE 3 =t /3rd year
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3E1%5 the course ’Digital 42 Jis* %34 45 APPLIED STATISTICAL ANALYSIS 3 = = /3rd year
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categories recognized as credits 3 72 QUALITY MANAGEMENT 3 w = /Ath year
fulfilling 2 % + 78 4% ELECTRONIC COMMERCE 2 = + /4th year
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DI pHRE EET (D) MARKETING
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Applications’ course are listed as both university-wide required and
departmental required courses. Therefore, when calculating the total
number of graduation credits, the overlapping credits may only be counted
once and must be deducted accordingly. The actual credits counted toward
graduation are 4 credits.)

(2) Minimum total number of credits required for elective courses: 31 credits.

(3) Total credits of other elective courses: 22 credits

(4) Programming Examination Total credits for graduation: 128 credits




